





SAME is the only professional engineering organization devoted to building connections between govern-
ment decision makers and private-sector architect, engineering, construction, facility management and
environmental leaders. SAME publications reach more than 23,000 members, including 3,100 A/E/C firms
connected to 111 SAME Posts located in the U.S., its territories and abroad. We’ve been building connec-
tions since 1920.

No other engineering publication connects you to the federal A/E/C market as widely as SAME publications.
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At publications | L

SAME publications, like TME and the Directory of Member Companies and Organizations, address the information needs of A/E/C professionals
serving in the uniformed services or working for DOD and other federal agencies. This connection between government and industry is what
sets SAME publications apart from other publications. And, this niche market is growing strong, making advertising in TME or the Directory a

sound business decision.

FOUR-COLOR AD - 2010 PRICES NOTED ARE PER AD

Ad size 1X 3X 6X 7X
2 pg Spread $11,960 $11,260 $10,570 $9,890
5 pg Spread $5,980 $5,630 $5,280 $4,940
Full Page $5,980 $5,630 $5,280 $4,940
2/3 pgV $5,050 $4,750 $4,460 $4,170
" pg Island $4,710 $4,440 $4,170 $3,900
2pg H&V $4,410 $4,150 $3,900 $3,650
1/3 pg Sq &V $3,760 $3,560 $3,330 $3,120
YapgV $3,430 $3,230 $3,030 $2,840
1/6 pgV $2,650 $2,550 $2,470 $2,310

BLACK & WHITE AD - 2010 PRICES NOTED ARE PER AD

Ad size 1X 3X 6X 7X
2 pg Spread $8,500 $8,030 $7,520 $7,040
5 pg Spread $4,180 $4,020 $3,760 $3,520
Full Page $4,180 $4,020 $3,760 $3,520
2/3pgV $3,320 $3,130 $2,940 $2,750
% pg Island $2,990 $2,810 $2,640 $2,470
Y2pgH&V $2,680 $2,520 $2,380 $2,220
1/3 pg Sq &V $2,040 $1,930 $1,810 $1,690
YapgV $1,710 $1,610 $1,510 $1,410
1/6 pg VvV $1,080 $1,010 $950 $890

SMALL BUSINESS NEWS - 2010 PRICES NOTED ARE

PER 12 MONTH PERIOD

Ad size
1/6 pg

7X (member)
$2,500

7X (non-member)
$4,500

The SAME Small Business News section is exclusively for Small Businesses. For a reduced fee,

Small Businesses may place a 1/6 page, 4-color ad that will run in 6 issues of TME and one is-

sue of the Directory—a total of seven times over the course of 12 months. Rates noted above
are for the seven time, 12 month period.

*Ad rates noted above are for both TME (The Military Engineer magazine) and the
Directory of Member Companies and Organizations.

Two-Color Ads: Second color must be built from process colors—CMYK. Add $750
to the Black & White rate.

Premium Positions (TME and

Directory)

Rates noted plus:

Cover 2 & Page 1 Spread.........cooccveeenreeene 20%
Cover 2 20%
Page 1 15%
Opposite Table of Contents..................... 15%
Cover 3 10%
Cover 4 20%
Guaranteed Placement ........c..ccooeevvererenes 10%

e-Connect Logos and
Marketplace Ads

Advertisers can expand their presence
via the SAME Website through e-Connect
Logos and Marketplace Ads. Advertisers
who place four or more ads in SAME's
publications in a calendar year can enjoy
these benefits for FREE! Be sure to contact
your Sales Representative for your special
merchandising package.



FULL PAGE

1/6
PAGE V

DISPLAY AD DIMENSIONS

2 Pg Spread Non-Bleed

2 Pg Spread Bleed

161/2 x 107/8
(16.5 x 10.875)

17 x 11 1/4
(17 x11.25)

(Allow 1/8" grind-off on either side of center.)

Full Page
2/3 Page Vertical (V)

1/2 PageV

1/2 Pg Island

1/2 Pg Horizontal (H)
1/3PgV

1/3 Pg Square (Sq)
1/4PgV

1/6 PgV

7X10

45/8 X 95/8
(4.625 x9.625)

33/8 X 95/8
(3.375 x 9.625)

45/8 X 71/2
(4.625 x 7.5)

7 X478
(7 x4.875)

21/8 X 95/8
(2.125 x 9.625)

45/8 X 47/8
(4.625 x 4.875)

33/8 X 43/4
(3.375 x 4.75)

21/8 X 43/4
(2.125 x 4.75)

ADVERTISING SPECIFICATIONS

BLEED
SIZE

L

TRIM
SIZE

o

IMAGE AREA

MARKS

Trim Size 81/4X 10 7/8

(8.25 x 10.875) inches, all publications. All
live matter must be kept within 1/2 inch
of trim size.

Bleed Size 83/4 X 11 3/8
(8.75 x 11.375) inches. Two-page spreads
add 1/4 inch for gutter, all publications.

Printing Specifications
Directory

Printed Web Offset, 175 line screen—
color pages; 133 line-screen—black and
white (B&W) pages, 280 maximum den-
sity, perfect bound

TME
Printed Web Offset, 133 line screen, 280
maximum density, saddle stitched

LI | submitting Files

1/3
PAGE H

1/2
PAGE ISLAND

Color Proofs

A color proof that complies with SWOP standards must be submit-
ted with the ad files of all color ads on the ad materials due date. If
not supplied, SAME cannot guarantee the accuracy of the printed
colors. SAME cannot ensure color match on the basis of a computer-
generated color laser.

Black & White
A hard copy laser of a B&W ad must be submitted with the ad on the
ad materials due date.

Preferred Materials
Preferred format is a high-res PDF file in Adobe Acrobat 4.0 (or a later
version) with all fonts and images embedded, as well as all original
file fonts and images. No other formats are accepted. SAME is not
responsible for color on files submitted in RGB, Pantone, or other
formats or electronic files.

Production Charges

Production charges of $75 per hour will be incurred for all work
needed to correct or prepare ads that do not meet standards, in-
cluding resizing, typesetting, scanning, composition and design. All
artwork and composition made to order will be charged per hour.
Agency commission is not applicable. Electronic media is returned
only if requested in writing at time of submittal.

Submit Ad Insertion Orders and Ad Materials by

mail, e-mail, or fax to:

Heather Alexander, SAME Advertising Coordinator
607 Prince St.

Alexandria, VA 22314-3117

Phone: 703-549-3800, ext. 145

Fax: 703-548-6153

E-mail: halexander@same.org
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Each issue of TME will include:
Engineers in Action: spotlights the many accomplishments of
military, civilian and contract engineers at home and abroad.

Each piece is a four-color photo essay depicting the important
work engineers are performing in support of our nation.
Historical Perspective: highlights engineering-related issues

Leader Profile: provides in-depth interviews with A/E/C industry
leaders. These movers and shakers will tell what it takes to be suc-
cessful in business as well as what trends and technologies will
help shape the industry.

Special Insert: provides in-depth information on specific topics

and topics from the past, as excerpted from previous TMEs.

that are of interest to SAME Members and TME subscribers.

TME will cover environmental remediation, environmental compliance, munitions response and
range sustainment, environmental management systems (EMS), community
involvement, analytical environmental testing and data quality, and environmental information

TME will provide articles on engineer activities in Irag, Afghanistan and Africa performed by Navy
Seabees, Air Force Civil Engineers, Army engineers, the U.S. Army Corps of Engineers (USACE), and
joint-service and coalition engineers. These activities include engineer support to combatant
commanders, building of civil and military facilities and infrastructure, and humanitarian

TME will delve into sustainability as a means of meeting the needs of the present without
compromising the ability of future generations to meet their own needs. Focus will be placed on the
built environment, water, ecosystems and agriculture, energy and the environment, and materials
and toxics with a direct correlation to military engineering efforts.

Projects and efforts of private companies, USACE and other government agencies are underway to
strengthen our nation’s water and wastewater infrastructure, flood control, beach erosion control,
inland waterway systems, and ports and harbors. TME will present specific projects within DOD and
other government agencies that address our nation’s growing water planning and management

Asset management has broadened the traditional practice of facility management to encompass
the entire lifecycle management of facilities and infrastructure, including energy conservation,
utility management, building maintenance and repair, building security, janitorial and other
building operations, transportation, real estate and leasing, master planning, space planning, new
technologies and service contract best practices. TME will highlight asset management issues facing

TME will cover methods and best practices for design and construction of military and civil works
facilities and infrastructure including new technology used to design and construct sustainable

Environmental Engineering
Continuing operational
JAN/FEB Education systems and geospatial intelligence.
Programs
Engineer Support in the AOR
MARCH/ JETC 2010
APRIL Program
operations.
Sustainability
MAY/JUNE SAME
Award and
JETC 2010 Medal Winners
Show Book
Water Planning & Management
SAME Strategic
JULY/AUG Plan and
Focus Areas issues
Asset Management
SAME Small
Business
SEPT/OCT Conference
Prospectus the uniformed services and DOD market.
NOV/DEC Design & Construction Methods
Small e .
Business TISP facilities more effectively.
Conference
Show Book

NOTE: 2010 Editorial Calendar subject to change.

SAME 2010 Directory of Member Companies & Organizations

Ads Close: Dec. 7, 2009; Ad Materials Due: Dec. 9, 2009




The Military Engineer

Geospatial Intelligence

GPS, GIS, mapping and photo imagery can enhance planning, engineering, construction, and
operations and maintenance of facilities and infrastructure. For this Special Report, TME will look
at the many uses of these tools within the Department of Defense (DOD) as well as DOD efforts to
utilize geospatial data in support of combatant commanders.

Article Proposals: Oct. 1, 2009
Manuscripts Due: Oct. 30, 2009

Ads Close: Dec. 1, 2009
Ad Materials Due: Dec. 3, 2009

Energy

One of the central components of the Recovery Act is the provision of approximately $25 billion
dollars in energy-efficiency programs and billions more that can be applied to energy-efficiency
projects. However, long before the Recovery Act, the Department of Energy (DOE) and DOD began
efforts to conserve energy and initiated programs to develop alternative fuels and energy solu-
tions. This TME Special Report will take a look at DOD and DOE programs and projects to conserve
energy and develop sustainable energy sources.

Article Proposals: Dec. 1, 2009
Manuscripts Due: Dec. 18, 2009

Ads Close: Feb. 1, 2010
Ad Materials Due: Feb. 3, 2010

Engineering Service FY11 Programs

The period 2007-2012 represents a high-water mark for military and civil works construction. This
issue of TME will present the FY11 programs for USACE, NAVFAC, USAF, USCG and USPHS, which
represent positive opportunities for private-sector engineering and construction companies.

**This issue is the official show book of the SAME 2010 Joint Engineer Training Conference & Expo
in Atlanta, Ga., May 4-7, 2010.

Article Proposals: Feb. 1,2010
Manuscripts Due: Feb. 26,2010

Ads Close: April 1,2010
Ad Materials Due: April 2, 2010

Project Delivery Methods

Project delivery methods range from basic to complex. Yet each method has its own advantages
and disadvantages, and some methods are better suited for certain kinds of projects. TME will
present information on alternative delivery methods such as design-build, integrated design-bid-
build, Early Contractor Involvement (ECI) and “lean” construction.

Article Proposals: April 2, 2010
Manuscripts Due: April 30,2010

Ads Close: June 1, 2010
Ad Materials Due: June 3, 2010

Contracting & Acquisition

TME will present various types of government contracts, including indefinite delivery-indefinite
quantity, design-build, service, time and material, fixed-price, cost-plus fixed-fee, cost-plus
incentive-fee, architecture/engineer, job order contracts, SABER contracts, and other tools used
by DOD to acquire A/E/C and related services. Contractor selection methods like best value, low
price technically acceptable, and Brooks Act A/E selections will be addressed.

**This issue will be distributed at the IFMA World Workplace in Atlanta, Ga., Oct. 27-29, 2010, and
the CMAA National Conference in San Diego, Calif,, Oct. 3-5, 2010.

Article Proposals: June 1,2010
Manuscripts Due: June 28,2010

Ads Close: Aug. 2, 2010
Ad Materials Due: Aug. 3, 2010

Building Information Modeling

Buildinginformation modeling (BIM) continues to grow and further define design and construction
processes. However, a BIM model also can serve as a collection point for information about a
facility for use over its entire lifecycle. This Special Report will address the growth of BIM for DOD
projects as well as its use in operating and maintaining DOD facilities.

**This issue will be distributed at the SAME Small Business Conference in Grapevine, Texas, Dec. 7-8, 2010.

Article Proposals: Aug. 2, 2010
Manuscripts Due: Aug. 27,2010

Ads Close: Oct. 1,2010
Ad Materials Due: Oct. 4, 2010

SAME 2011 Directory of Member Companies & Organizations

Ads Close: Dec. 13,2010; Ad Materials Due: Dec. 15,2010




Advertising Representatives

For detailed information on placing an ad in an SAME publication, please contact the advertising representa-

tive in your territory.

West
Rosemarie Calvert
Route 1, Box 29b

Independence, WV 26374

Phone: 304-892-3811
Fax: 304-892-3883
rcalvert@extllc.net

Alaska

Arizona

California

Colorado

Hawaii

Idaho

Montana

Nevada

New Mexico

Oregon

Utah

Washington

Wyoming

U.S. possessions
in the Pacific

Canadian provinces

North Central

Heather R. Alexander

607 Prince St.

Alexandria, VA 22314

Phone: 703-549-3800 ext. 145
Fax: 703-548-6153
halexander@same.org

[llinois
lowa
Indiana
Kentucky
Michigan
Minnesota

Nebraska
North Dakota
Ohio

South Dakota
Wisconsin

Southeast/South Central
Beverly Ellis

605 Glenview Court

Winter Garden, FL 34787
Phone: 407-654-5311

Fax: 407-654-5322
ellispubrp@aol.com

Alabama
Arkansas
Florida
Georgia
Kansas
Louisiana
Missouri
Mississippi
North Carolina
Oklahoma
South Carolina
Tennessee
Texas
West Indies
(U.S. possessions
and nations)
Mexico
Central America
South America




“To promote and facilitate engineering support for national
security by developing and enhancing relationships and
competencies among uniformed services, public- and
private-sector engineers, and related professionals.”

“To be a premier global engineering organization leading
the professional and personal growth of all members in
support of military readiness and development of solutions
to national security challenges.”

607 Prince Street
Alexandria, VA 22314-3117
www.same.org

Phone: 703-549-3800
Fax: 703-548-6153
www.same.org/pubs

L. Eileen Erickson

Director, Communications
& Marketing

and Editor in Chief, ext. 140
erickson@same.org

John M. Nank
Editor, ext. 141
jnank@same.org

Kizita A. Awuakye
Graphic Designer, ext. 142
kawuakye@same.org

Josef M. Scarantino
Web Manager, ext. 143
jscarantino@same.org

Amanda G. Johnson
Marketing Communications
Specialist, ext. 144
ajohnson@same.org

Heather R. Alexander
Advertising Coordinator,
ext. 145
halexander@same.org





